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DIUC22: Networking, Education, Fun —
All in Two Days!
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At Dimensional Insight, we are busy prepping for a 
return to in-person networking by hosting this year’s 
Dimensional Insight Users Conference (DIUC) in the 
nation’s capital, Washington D.C.! Alongside hosting 
DIUC in such an iconic and exciting location, we 
have also packed this year’s agenda with a variety 
of engaging content and events to ensure all our 
guests have a memorable and rewarding experience.

Who you’ll meet 

As you all know, accurate analytics are absolutely necessary in 
today’s organizations. But they’re not sufficient. Humans process 
and remember information as stories, not statistics.

What you’ll learn 

• In-depth product sessions: At this year’s DIUC, our experts 
will review some of the new features available in Diver 
Platform 7.2 and what projects our clients can look 
forward to in the upcoming year. Additionally, you will have 
the freedom to pick and choose from over 10 different 
educational sessions that are most-relevant to your 
individual goals.

• The future of analytics and Dimensional Insight: Our 
founders, Fred Powers and Stan Zanarotti, will discuss 
some of the lessons we’ve learned from the last two years, 
where they see the analytics industry headed, and where 
Dimensional Insight fits into that.

• Customer presentations: At Dimensional Insight, our 
success stems from the success of our clients. That’s why 
we’re delighted to present customer success stories and 
demonstrate new strategies that you can use in pursuing 
your data analytics goals.

• Keynote on “Data, Decision-Making, and Delivering Value”: 
Mark Bayer, head of Bayer Strategic Consulting, host of 
the “When Science Speaks” podcast, and former Capitol Hill 
staff member, will help guide you on how to use your data 
to communicate narratives that move your listeners and 
achieve meaningful results that go beyond mere reporting.

3



N
ew

s 
br

ie
f

Check it here!

See you there! 
With DIUC fast-approaching, we’re getting more and 
more excited to see you all again in-person! To learn 
more about this year’s conference, check out our 
DIUC22 webpage! 

“An Evening of Discovery”—extend your learning and have fun! 

Dimensional Insight has rented out the National Air & Space Museum, 
where you will be able to view amazing aircraft up close, including 
the Space Shuttle Discovery, the 
Enola Gay, the Concorde, and 
the SR-71 Blackbird! On top 
of having cocktail and dinner 
stations available, you will 
also be able to visit our 
special tables for conference 
favorites such as “Ask the 
Lab,” “Ask the Consultant,” 
and unique product 
demonstrations. For those 
who haven’t eaten too 
much, the museum will 
also have its flight 
simulators open to us 
for you to enjoy!
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Link Between EHR Satisfaction & 
Clinician Burnout

Image credit: Steve Cukrov—stock.adobe.com

During the summer of 2019, whether you 
were at the beach, a bar, or a baseball 
game, you were likely to spot people in the 
crowd with White Claws in their hands.

Through the years, sales of hard seltzer have 
ebbed and flowed. But, as this summer approaches, 
sales are high, and it seems we might have 
upon us another “White Claw summer,” as 2019 
was dubbed by YouTuber Trevor Wallace.

According to IRI Worldwide, the hard seltzer 
category at convenience stores raked in $2.1 
billion in sales, an increase of 25.9% year to year. 

As the temperatures heat up, customers are reaching 
for old favorites, like White Claws, but also want 
to try new, novelty ready-to-drink (RTD) cocktails. 
For producers, this means slowly expanding some 
existing lines and allowing the entry of new 
products with caution … and some great marketing.

“Single - serve cans will explode in volume this 
year,” Bump Williams, the founder, president, 
and CEO of Bump Williams Consulting in 
Shelton, Connecticut, told CStoreDecisions.

“Old Faithful”
Customers want a brand they trust and a taste 
they know they love. White Claw remains “old 
faithful” for customers wanting a canned drink.

In 2021, White Claw reached $1 billion in sales, 
up 9.6% from the year before. Truly ranked 
second in sales at $529 million, a 56.2% gain. 
Bud Light Seltzer recorded sales of $199 million, 
a jump of 13.5%. In 4th place, Corona Hard 
Seltzer was almost $53 million in sales, which 
was down 16.8%.

by Meredith Galante,
Contributing Writer

5

https://www.businessinsider.com/hard-seltzer-craze-timeline-white-claw-truly-bud-light-seltzer-2021-10
https://cstoredecisions.com/2022/03/21/rtd-cocktail-hard-seltzer-consumers-thirsty-for-novelty/
https://cstoredecisions.com/2022/03/21/rtd-cocktail-hard-seltzer-consumers-thirsty-for-novelty/


Ready for something new
Topping White Claw may seem like a far - fetched dream for 
some brands, but customers seem ready to try something 
new when the product matches their values and their  
taste buds.

Within that RTD cocktail category, sales were slightly over 
$167 million, a dramatic 62.4% rise.

“Canned cocktails are a convenient and quality solution for 
cocktail lovers,” Earl Kight, the co-founder and chief sales 
and marketing officer for Cutwater Spirits, told Drizly. “No 
ingredients, no prep or clean - up. They offer controlled ABVs 
and consistently taste delicious.”

Betches, a media known for its witty commentary and social 
media posts, released its first RTD cocktail brand last month, 
Faux Pas. Betches created the drink line with the help of 
Spirit of Gallo, an alcohol company also behind High Noon 
Hard Seltzer and Pink Whitney Vodka.

Betches’ three female founders are banking on its online 
community of 48 million people, largely millennial and Gen Z 
women, which aligns with a key demographic of the canned 
cocktail market.

Buyers of canned cocktails tend to skew female and younger, 
as women make up 60% of buyers. Of those consumers, 
62% are millennials, followed only by Gen Z, which makes up 
23% of the market.

The RTD cocktail segment currently seems small compared 
to established spirits. Still, it is expected to swell and reach 
between $3 billion and $4 billion in revenue in coming years, 
per Bank of America Securities’ forecast.

How data can help producers make new line extensions
For producers, the increase in hard seltzer and canned cocktail sales can provide a proof point that the market 
wants easy, delicious drinks in a can.

New products can be welcomed, but they must be novel or product extensions that make sense.

“Be selective on any and all new products and line extensions,” Williams warned. “Ask the question, ‘Where will 
these volumes be coming from? Brand switching or incremental business?’”

Gen Z remains the largest untapped market with the most potential for canned cocktails producers. Social 
media, especially TikTok, can unleash the uncapped market potential by targeting them where they’re at.
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How Hospitals Can Use Data to Go Green

The challenge
The biggest challenge facing the healthcare 
industry is that so much of the work is done through 
processes that are not inherently friendly to the 
environment. The sterile environment employs 
single - use products — from surgical gowns to medical 
equipment — that become waste. The shipping of 
those items, as well as food for cafeterias, has its 
own negative impact. If you trace that supply chain 
back to its origin, there is the element of production 
to consider as well. The single - use products that 
so quickly become waste have an effect on the 
environment from their creation all the way through  
to their disposal.

Another challenge is that the healthcare industry 
is different from corporations when it comes to 
sustainability. Businesses have to answer to 
consumers who might not buy a product if they don’t 
like the environmental practices of that business. With 
hospitals, though, people who are sick are going to 
show up, no matter how much of a negative impact 
that hospital has on the planet.

How can a place that does so much good end up being 
so bad for the environment? That’s the counterintuitive 
part to many people about hospitals and healthcare, an 
often-overlooked industry when it comes to impact on the 
environment. When you stop and think about all of the 
waste, the equipment delivery, and the non-stop electricity 
coursing through hospital buildings, though, it starts to 
make a lot more sense.

The industry itself is not overlooking the problem. Many 
hospitals have set greening goals for themselves. Here’s 
a closer look at some of the problems the healthcare 
industry faces in terms of the environment, and the steps 
they are taking to try to address those problems.

by John Sucich,
Contributing Writer
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One shining example
One organization that has found success from both the 
sustainability side as well as the reporting side is the 
Cleveland Clinic. The Cleveland Clinic has been pursuing 
green initiatives since 2007, and it publicly tracks and 
reports its data in a number of areas.

Its goals include:

• Scope 1 and scope 2 carbon neutrality by 2027

• Reduced energy usage per square foot

• Diverting all of its non - hazardous waste from landfills 
by 2027

• Reducing water usage

• Sourcing more of its food from local and/or 
sustainable sources

The pandemic forced many health organizations to more 
quickly adopt one major change that leads to more 
sustainable practices — telehealth. Though it can’t be 
used all of the time, the more frequent use of telehealth 
appointments, which has continued in many places even as 
COVID restrictions have eased, results in less of a carbon 
footprint than in - person visits that involve travel to and 
from an appointment.

There are multiple benefits to healthcare organizations 
that successfully integrate sustainability initiatives. One 
is the obvious benefit to the environment, and another is 
financial. Organizations that are more efficient with issues 
such as energy usage are helping their bottom line as well 
as doing a greater environmental good. The final piece, 
though, is why people work in healthcare in the first place: 
a healthier environment leads to a healthier population.

Greening initiatives
In many cases, though, hospitals recognize that they have 
work to do. Whether it is because they have felt pressure 
from employees who want to work in a more sustainable 
environment or simply because they feel it makes them better 
community partners, healthcare organizations are taking steps 
to decarbonize the industry.

Surgeries are one of the biggest offenders, with certain 
inhaled types of anesthesia accounting for more than half 
of emissions associated with surgical care. There are various 
ways hospitals are trying to meet carbon neutral goals they are 
setting, whether they are in the exploration stage or already 
implementing changes. These include:

• Switching to reusable surgical gowns rather than 
disposable ones

• Reprocessing single - use medical equipment

• Getting rid of unnecessary or rarely used sterile 
instruments, all of which would minimize waste.

Part of the problem with the work hospitals are doing, though, 
is an inability to track their progress. Some hospitals have 
carbon - neutral goals, but they don’t publicly track their 
progress. There is a tremendous amount of data that can be 
collected and tracked by healthcare organizations, and one 
fear is that an increased push to share data about greening 
initiatives will further burden already overworked staff. 
One suggestion is to start with energy consumption. From 
2010– 2018, U.S. healthcare emissions rose 6%, and electricity 
usage contributed the most to that number. Many newer 
healthcare facilities are designed with the environment in mind, 
so collecting the data might not be as much of a burden as it 
used to be. As in any other industry, having an organization 
that prioritizes sustainability efforts helps everyone feel like 
the data isn’t something extra — it’s part of the work they do.
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The Cannabis Cultivation Data You 
Should Be Collecting

Trevor Branch

Marketing Writer

LinkedIn

Temperature
In artificial environments like greenhouses, 
temperature regulation can pose a unique challenge 
for many growers. High temperatures (80 – 90° F) 
can slow down growth and reduce the potency of 
flowering plants. Furthermore, high temperatures 
can compromise a plant’s immune system and 
increase the risk of mites, wilting, stretching, 
nutrient burn, and other potential ailments.

Unfortunately, there are a lot of factors that 
influence greenhouse temperature, ranging from 
the shape of the room to the types of light fixtures 
used. This can make it very difficult for growers 
to maintain a consistent and healthy ecosystem 
without creating individual microclimates.

Thankfully, using a system of strategically placed 
thermometers and thermal imaging cameras, 
cultivators can collect data on how temperature 
varies across their greenhouse. This data can then 
be used to employ different measures (such as fans) 
to address any potential hotspots.

Water content
In an industry where the quality of the product is so dependent on 
even minute variations in its chemical profile, the slightest variations 
in moisture levels can have a significant effect on the resulting flower. 
Producing the best yield requires cultivators to provide the perfect 
amount of moisture at any given time. Therefore, it’s critical that 
growers continually collect and analyze irrigation data to identify 
what’s working and what isn’t.

Additionally, growers shouldn’t downplay the importance of water 
quality when it comes to their plants. Just as excessive watering can 
be detrimental to a plant’s growth, so can excessive minerals and 
nutrients. Municipal water sources are often treated with chemicals 
like chlorine, while local water sources may be contaminated with 
fertilizer salts or pathogens.

As a general rule of thumb, cannabis cultivators should be collecting 
certain metrics like pH, alkalinity, hardness, electrical conductivity, and 
nitrates /ammonium.

Although the value of data analytics has already been made 
apparent within the retail and distribution side of cannabis, it’s only 
recently started to gain traction within the cultivation community.

Every strain of cannabis has its own specific needs and ideal 
growing conditions, and the only way to ensure these needs 
are being met is by collecting the right data. With the proper 
analytics platform, growers can get a clear picture of their facility’s 
productivity and ensure that they’re taking the right steps to 
maximize their yield and ROI.
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Carbon dioxide concentration
Carbon dioxide (CO2) is an essential part of photosynthesis 
and is needed by plants for producing energy. Increased 
levels of CO2, when introduced correctly, can produce 
healthier plants with increased yields. But the question is, 
how do you make sure you’re using the right amount of CO2 
and that it’s being equally distributed?

On average, cannabis plants will experience significant 
increased growth at around 1200 – 2000 parts per million 
(ppm). That said, your plants can become sick from excess 
CO2 if you lack the lighting necessary to convert it to  
usable energy.

This is where data becomes so important. Without accurate 
and exact measurements, you could be throwing away 
thousands of dollars in plants that aren’t being allowed 
to meet their potential or are dying from CO2 poisoning. 
Additionally, this data can be used to compare different 
yields and CO2 levels and monitor for any system 
malfunctions (such as a depleted tank).

Learn more
In an industry where a single plant can be worth thousands 
of dollars, cannabis cultivators don’t have a lot of room for 
error when it comes to their greenhouse. To ensure that 
plant growth is meeting desired benchmarks and producing 
strong yields, growers need the detail-driven nature of data 
analytics.  Check out our white paper — ”Cannabis Technology 
Landscape — Bridging the Gap with Analytics.”

Humidity
Although often dismissed by cultivators, humidity swings 
can have a significant impact on cannabis growth and yield. 
Throughout a plant’s life, cannabis humidity preferences 
can range from 70% as a seedling to 30% while flowering. 
Excessive moisture can lead to mold and fungi, while the 
lack thereof can cause leaves and flowers to brown and 
yellow or even fall off.

Like with other environmental factors, cannabis plants  
need just the right amount of moisture to sustain consistent 
growth and produce a bountiful yield. By measuring how 
much moisture is in the air, cultivators can determine when  
more moisture needs to be added and when it needs  
to be removed.

On top of the risk to the plants, running dehumidifiers, 
misters, and AC units when they’re not necessary can cost a 
business thousands of dollars in wasteful electric bills.

Lighting performance
Just like with any form of agriculture, proper lighting is 
critical to producing the correct potency and yield. This is 
why cannabis cultivators need to employ some method of 
measuring lighting performance within their greenhouse.

On top of ensuring that their lighting is within acceptable 
parameters, growers can use past data to adjust their output 
as needed and make necessary preparations for upcoming 
maintenance like bulb - replacements.

Unlike other crops, cannabis yield can’t be measured in weight 
alone. The potency of a bud can have major consequences on 
its value, so it’s important that growers are taking steps to 
understand the relationship between their lighting and the 
final product. Thankfully, there are a wide variety of systems 
available to collect relevant lighting data such as light intensity, 
photoperiods, temperature, and light quality.
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How to Create Conditionalized Click Actions 

Shaun Foaden 

Managing Director 
LinkedIn

Figure 1: The “Edit Click Action” dialogue box lists all the actions that a Click Action can trigger.

Dimensional Insight’s DivePort software is a powerful tool for building 
dashboards. Well - designed dashboards make it easy for users to quickly 
view the dashboard and understand what is going on with the data. 
However, sometimes, the initial view of a dashboard isn’t enough to fully 
understand what is going on with the data. The dashboard user may have 
questions and want to learn more at these times. That’s precisely when 
Dimensional Insight’s core feature — diving into the data — comes into play.

The dashboard designer can enable this feature by adding Click Actions to 
sections of the dashboard — portlets. The Click Action is an action initiated 
by a user’s click. Depending on the type of Click Action the dashboard 
designer has employed, many different actions can happen after that click. And there are many kinds of Click Actions. In 
this article, we are discussing ‘Conditionalized Click Actions.’

A Conditionalized Click Action is different from other Click Actions because it is activated based on the values in a 
specified column. Dashboard designers use these Conditionalized Click Actions to increase dynamic functionality and 
enhance the DivePort user experience. 

Let us consider standard Click Actions. Standard Click Actions allow users to interact with the DivePort data. Clicking on a 
specified area of a DivePort Portlet leads to action. The action can be just a simple information pop - up. However, a click 
action might trigger a whole range of possible actions.
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One of the most common Click Actions is a Pop - up Cross - Link. The Pop-up Cross-Link Click Action allows the user to dive 
into their data, which is one of the main features of Dimensional Insight software. 

What makes a Conditionalized Click Action a little different from other Click Actions is that you can specify that the scope 
is on a specific row. Consequently, each row possibly leads to a unique and independent Conditionalized Click Action. For 
Conditionalized Click Actions applied to one particular row, the conditionalized selection appears upon clicking on the 
specified row, and that’s where you can then identify a column that you want to use as a trigger. 

Whether that Click Action is active or not requires a little more technical detail: the values in the column that you specify. 
ProDiver generates the column values. If a generated value is a non - zero number or a “non - blank,” the Click Action is 
activated. When ProDiver generates a zero or a blank field, the Click Action is not activated.

One other point you should know about Conditionalized Click Actions is that you need to have the conditionalized column 
in your underlying Marker for the portlets on the DivePort. But you don’t need to display that conditionalized column in 
the user DivePort portal. The conditionalized column functions only as a triggering mechanism. 

Let us look at an everyday use case: limiting drill - downs to only showing relevant information. 

The example we will focus on is a salesperson’s performance dashboard. See Figure 2. When sales are up year after 
year, the user may want to see the top ten customers for that salesperson. Looking at those top ten customers can help 
the user understand what is driving the increase in sales. Conversely, when sales are down for a salesperson year after 
year, the user may want to see the worst ten customers in terms of growth for that year. Again, looking at the worst ten 
customers can help uncover what’s causing the decrease in sales.

The Sales Performance Dashboard shown in Figure 2 is a reasonably standard dashboard showing sales performance. The 
chart in the lower-left quadrant of the dashboard shows the Top 10 Salespersons, Year - to - Date Sales, Last - Year - to - Date 
Sales, and Percent Change. Hovering over a row produces the finger-pointing icon when a Click Action is active for that 
row. In this example, not all rows have an active Click Action. 

The Click Action for this Portlet only activates for rows in which the person’s sales are greater than 10% yearly. For 
example, Alexander Norton had sales that were greater than 10% year - over - year. So the Click Action is activated for his 
row. The user can click on the active Click Action to drill down on Alexander Norton and see that he has had a successful 
year. After clicking on this Conditionalized Click Action, the pop-up reveals Alexander’s top 10 customers ranked by 
year - over - year growth.

Figure 2:  Sales Performance Dashboard
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Hovering over other rows does not produce the finger - pointing icon. So we know the salespeople in those rows did not 
have the same sales success. Hovering over other specific rows produces a Click Action pop - up for the Top 10 Bottom 
Sales. This Conditionalized Click Action responds to the lowest - performing salesperson’s sales figures.

You can see that these Click Actions have targeted the interests of the user’s journey through the data to support what 
the data is saying. 

Let us look at how to create these Conditionalized Click Actions. First, let’s go into Edit mode on the DivePort page. 

Now, we can see how the Click Actions have been defined by clicking on the Measures Portlet. Two conditionalized Click 
Actions exist: “Bottom 10” and “Top 10.” See Figure 5.

Figure 3: Alexander Norton’s Top 10 Customer Sales

Figure 4: Edit mode of DivePort shows the Measures Portlet we will click on
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As shown in Figure 5, each Click Action’s scope is a single row. 

Let us look at the “Bottom 10” Click Action settings. See Figure 6.

In Figure 6, we see the “Conditional,” a column defined in ProDiver. In this case, the specified column is “Condition_sales_drop.”

Let us look at the underlying Marker in ProDiver. See Figure 7.

Figure 5: Click Action Settings

Figure 6: Edit Click Action dialogue box
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Conditionalized Click Actions

This article described how to create Conditionalized Click Actions on a DivePort dashboard. For 
more information and to see the full demonstration of this Knowledge Forum session, go to: 

In Figure 7, we see that the seventh column is “Condition_sales_drop” and the source for our Click Action’s condition. We also 
see the eighth column, “Condition_sales_growth,” which is the column used for the Top 10 Conditionalized Click Action. Each 
column displays zero or one depending on whether the data to the left fulfills a specific condition: sales drop over 10% or sales 
growth over 10%. We can see only one salesperson with a sales drop of over 10%. However, there are four salespeople with 
over 10% sales growth.

Figure 7: ProDiver view of the Marker shows columns for conditions
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Upcoming Events

WSWA 2022 CLD Conference & NextGen Summit
July 11–14 | St. Louis, MO | The Ritz-Carlton, St. Louis
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Learn more

Cannabis Conference
August 23–25 | Las Vegas, NV | Paris Las Vegas Hotel & Casino

Booth #716

Learn more

CannaCon Midwest Chicago
August 26–27 | Rosemont, IL | Donald E Stephens  
Convention Center

Booth #510

Learn more
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Upcoming Events

Dimensional Insight Users Conference 2022 
(DIUC22)
Sep 15 –16 | Washington, DC | Washington Marriott Georgetown

MJBizCon 2022
November 15 –18 | Las Vegas | Las Vegas Convention Center

Booth #2719
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Learn more

Learn more
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