
Highlights from HIMSS22

Subscribe!

May 2022

Your Next Electricity Bill Might Be 
Shocking

Announcing:  
DIUC22 Registration is Open!

How Data Analytics Can Help 
Advance Your EHR Strategy

Champagne & Russian Vodka Will Be 
Hard to Find This Summer

https://app.e2ma.net/app2/audience/signup/1869455/1807027.162395827/


CONTRIBUTORS

13 Your Next Electricity Bill 
Might Be Shocking

Trevor Branch, 
Marketing Writer

03 Announcing:  
DIUC22 Registration is Open!

Meredith Galante, 
Contributing Writer

15 Upcoming Events

10 Highlights from HIMSS22

by Trevor Branch

How Data Analytics Can 
Help Advance Your EHR 
Strategy

05

by Trevor Branch

08 Champagne And Russian 
Vodka Will Be Hard to Find 
This Summer

by Meredith Galante

Ta
bl

e 
of

 C
on

te
nt

s
M

ay
2

0
2

2

Click to Subscribe to  
our Newsletter:

Subscribe!

https://app.e2ma.net/app2/audience/signup/1869455/1807027.162395827/


Announcing: DIUC22 Registration is Open!
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DIUC22 will be an in-person event in September at the 
Washington Marriott Georgetown, located close to the 
Georgetown area and Dupont Circle. This hotel is convenient 
to public transportation, sightseeing, and nightlife.

We are hard at work hammering out the details of  
the conference schedule. Here is some of what we  
have planned!

We are happy to announce that registration is now open for the 
2022-Dimensional Insight Users Conference (DIUC22)! Here is a 
summary of the details:

Who: Dimensional Insight customers, distributors & partners

What: 2 days of education & networking

Where: Washington Marriott Georgetown, Washington D.C.

When: September 15th and 16th

We’re calling Wednesday Night Dinner:  
“Discover Fellow Divers!” 

Settle into the hotel early Wednesday evening so you can sign up 
for our optional peer dinner groups. We’ll make reservations for 
8-12 people at several local restaurants and treat you to a good 
meal and good conversation with your peers and Dimensional 
Insight staff! You can sign up for this option as an add-on to your 
registration — but do it soon as seating is limited and only available 
on a first-come, first-serve basis.

Discover Fellow Divers!
• Optional

• 8-12 people per group

• Good meal

• Good conversation

• Add-on at registration

• **Limited seating
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Mark Bayer, 
Head of Bayer Strategic Consulting &  
Host of the When Science Speaks podcast

Thursday Night is “An Evening of Discovery” at 
the National Air & Space Museum

Yes. We did it. We reserved the entire National Air & 
Space Museum’s Stephen F. Udvar-Hazy Center for our 
customers to walk around and browse the displays or 
even participate in some live flight simulators. See some 
of the world’s most fantastic aircraft up close, including 
the Space Shuttle Discovery, the Enola Gay,  
the Concorde, and the SR-71 Blackbird!

While at the museum, we’ll have cocktails and dinner 
stations set up as you have full rein to explore. You can 
sit and have conversations with other Divers or eat while 
you walk around the museum. Be sure to stop by our 
unique tables, where we’ll have conference favorites 
such as “Ask the Lab,” “Ask the Consultant,” and product 
demonstrations in a format you’ve never seen before.

Are you bringing a guest? Then be sure to sign them  
up for this memorable evening affair so you can enjoy 
it together.

Are you looking for more information about the conference?

If we’ve piqued your interest, go to DIUC22 to learn more. Or you may 
be SO interested that you are ready to register. If so, click here to go 
to our Eventbrite registration page.

This conference is sure to be an extraordinary one, so we hope we 
can share it with YOU!

Register for DIUC22

Register

Keynote Speaker

On Day 2 of our conference, we’ll have a keynote 
presentation from Mark Bayer, head of Bayer Strategic 
Consulting and Host of the When Science Speaks podcast. 
Mark is a former Chief of Staff to the U.S. Senate and 
House of Representatives; he now travels the world 
speaking about high-impact communication and the art 
and science of influence-building. Together, we’ll learn 
how he helps scientists, engineers, and executives quickly 
boost presentation and leadership skills with his proven, 
proprietary formula. We’re excited to have him with us for 
the conference!
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How Data Analytics Can Help Advance 
Your EHR Strategy

Trevor Branch

Marketing Writer

LinkedIn

The implementation of electronic health records 
(EHRs) dramatically transformed how healthcare 
organizations track and process vital patient 
information. However, despite heavy investment 
in this technology, the healthcare industry is 
now struggling to accommodate the rather strict 
limitations of EHRs. These limitations can have 
serious consequences for the overall efficiency and 
profitability of healthcare enterprises and can prevent 
them from achieving their overall strategic goals.

In order to actualize the potential of their data and 
increase both patient outcomes and ROI, hospitals 
have to integrate analytics solutions that are 
more robust than those provided as a component 
of EHR platforms. Dedicated enterprise analytics 
platforms are designed specifically to address the 
needs of the healthcare industry and feature a 
variety of tools to ensure reliable and consistent 
data governance across their entire organization.

Integration
Generally speaking, the analytic and governance capabilities of  
EHRs are built specifically around their own technical infrastructure. 
This means they are very limited in which types of information  
they’re able to integrate and typically neglect potentially valuable 
third-party channels.

In order to compensate for these restrictive measures, analysts 
often have to either rely on multiple disparate 
health technology systems or produce their own 
code. Without a central platform to integrate and 
consolidate different channels into a single version 
of the truth, organizations waste valuable time and 
resources trying to process and utilize their data.

Thankfully, one of the hallmarks of any enterprise 
analytics platform is seamless data integration. By 
implementing a comprehensive end-to-end solution 
to work in tandem with EHRs, organizations can 
consolidate available information from a multitude 
of different channels into one consistent and reliable 
source. This ensures that staff are working with a 
complete and single version of the truth and always 
have access to the information necessary for data-
driven decision making.
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Streamlining interoperability
Despite the mutual interest in population health and 
the interconnected nature of the industry, healthcare 
organizations often still struggle to exchange and make use 
of vital patient information. In many healthcare systems, 
unoptimized data sharing between different sources (such 
as inpatient vs. outpatient data, or ambulatory vs. clinical 
data) can lead to major setbacks, both financially and 
operationally. The lack of data standardization raises serious 
questions about data trust and often requires manual 
integration, wasting precious time and resources.

Furthermore, merging EHRs during acquisitions is 
exceptionally difficult without proper data consolidation. 
Such processes are already expensive and slow without the 
additional resource costs associated with manual integration.

By integrating data from multiple siloes into a form capable 
of being transmitted and assimilated by other providers, 
end-to-end analytics solutions can overcome many of the 
obstacles facing the healthcare industry. This ensures that 
administrators always have access to the data necessary to 
make important clinical, operational, and financial decisions. 
Furthermore, optimized interoperability can reduce many 
of the headaches that come with merging different 
organizations.

Accurate and up-to-date reporting
Unfortunately, many EHR vendors still rely on traditional 
models of batch loading for updating their systems, which 
usually occurs only at specific times of the day (often 
overnight). This means data can already be outdated by 
the time it’s available to those who need it and forces 
healthcare administrators to use unreliable information in 
their decision-making.

Enterprise analytics platforms are invaluable due to their 
ability to support real-time data ingestion. This means 
that healthcare administrators have access to up-to-date 
information that accurately reflects the current status of 
their patients. Financial and operational functions operate 
on narrow time frames where even a day in setbacks can 
lead to serious additional costs.

Additionally, dedicated analytics platforms have built-in 
automation features that eliminate much of the manpower 
required to constantly update and manage patient data. This 
significantly reduces the time and resources providers have 
to spend on paperwork and also addresses many of the 
issues that arise due to human-error in manual entry.
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Wide range of use and applications
Healthcare systems are comprised of many departments that all rely on using 
patient-centered information to facilitate their operations. EHRs, while useful 
in governing basic activities like patient registries and care management, 
have severely constricted uses when it 
comes to other important roles and functions. 
Furthermore, the outdated data infrastructure of 
EHRs is only supported by a limited number of 
other third-party reporting platforms.

The wide variety of reporting demands in 
healthcare means providers need a solution 
that can address their needs across the entire 
organization. Thankfully, analytics platforms 
possess the tools required to support data 
management in a wide variety of functions, 
including:

	¾ Revenue cycle management

	¾ Strategic initiatives

	¾ Supply-chain optimization

	¾ Patient outcomes

	¾ Etc.

End-to-end analytics also address the 
data reporting process from integration to 
visualization, providing organizations with the 
tools necessary to easily and quicky use their 
data in their decision making.

The interconnected nature of healthcare means 
clinical outcomes go far beyond the individual 
patient, with patient information playing an 
important role at every level of operation. Because population health data 
is used in guiding overarching business strategies, organizations need an 
analytics platform that promotes data democracy all the way from frontline 
workers to executive administrators.

So what now?
In order to take their EHR utilization to the next level, hospitals need to understand what their current limitations are and 
how analytics can help overcome them. Once these criteria have been met, healthcare executives can evaluate which 
platforms are best suited for addressing their specific needs.

To learn more about how analytics can help with your EHR strategy, check out our 
white paper —”How to Accelerate EHR Insights with an Enterprise Analytics Platform.”

DOWNLOAD
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The next time you enter a liquor store, the shelves may 
look different.

Global political events and lasting repercussions from the 
pandemic have liquor store shelves stocked differently.

The sanctions put in place by the United States punishing 
Russia for its invasion of Ukraine include banning the 
import of Russian vodkas, such as the brands Russian 
Standard and Beluga Noble Russian Vodka.

Looking for a bottle of bubbly? Champagne will also be 
harder to find. Champagne sales dropped 18% by volume in 
2020 and won’t recover due to inventory 
issues. In 2020, as Champagne houses 
were forced into lockdowns and demand 
fell, the Champagne board then set the 
upper limit for Champagne production 
about 25% less than in 2019.

This pairing of world events has resulted 
in distributors struggling to predict what 
people want next.

Champagne And Russian Vodka Will Be Hard 
to Find This Summer

by Meredith Galante,
Contributing Writer

On the rocks
The banning of Russian vodka and 
other sanctions placed on Russia has 
dominated the news. But Russian vodka 
only composes 1.3% of the total vodka 
marketplace in the United States.

Since 2011, Russian vodka imports have 
declined by 79%.

“There’s just a small tad of Russian vodka 
in the U.S. marketplace, but we appreciate 
and recognize the sentiments by government stakeholders 
and all the concerns that are happening in Ukraine at 
this time,” Distilled Spirits Council President & CEO Chris 
Swonger told Yahoo Finance.

Some brands you might associate with Russia are not made 
there. For example, Stoli is produced in Latvia. Smirnoff is 
wholly owned by Diageo, with no ties to Russia. And any 
Smirnoff that is consumed in the U.S. is made in Illinois.

The idea of banning Russian vodka made headlines 
because vodka remains at the top of the spirits category in 
the U.S., accounting for 27% of all volumes.

In 2021, 78.1% of 9-liter cases of vodka were sold in the 
United States, generating $7.3 billion in revenue for distillers.

The top 10 vodka markets for the United States consumer 
might surprise the average person, with France leading the 
way, followed by the Netherlands, Sweden, Latvia, Poland, and 
then finally Russia.
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What distributors can do to adapt to 
shortages, sanctions
Vodka remains the king of spirits in the U.S., and many 
people don’t realize how small a piece Russian vodka 
makes up of the market. But consumers do care about a 
brand’s values and story.

Distributors can push to highlight through marketing what 
brands are made in the United States or allied countries to 
help inform consumers. Instagram, email marketing, and 
in-store signs can help with this education process.

For distributors struggling with Champagne shortages, 
focusing on other celebratory drinks, such as prosecco or 
cocktails, can help ease the transition for customers. For 
example, have salespeople host tastings in stores to show 
prosecco can taste as good as the real thing.

Champagne problems
After the 2020 lockdown tanked Champagne sales — after all, 
there wasn’t much to celebrate — demand for the bottles of 
bubbly rebounded, and sales skyrocketed.

“Consumers began to invest more heavily in luxury ingredients 
and high-end wines to enjoy at home, in lieu of dining out 
at restaurants,” Laurance Alamanos, export manager for 
Champagne Ayala, told Wine Magazine.

But the rebound in sales created a new issue: lack of supply 
because of the Champagne board’s limit on production.

“  The initial decisions made by importers to slow—or even more 
drastically, to stop—importing wines is really a larger issue than 
the supply chain,” Thatcher Baker-Briggs, a retailer, importer, 
and owner of Thatcher’s Wine Consulting, whose inventory is at 
least 20% Champagne, told Wine Magazine.

“Vintages during and after COVID will be where the actual 
shortage of Champagne will take place. We have not quite yet 
felt these impacts,” he added.

As consumers started celebrating with Champagne again in 
2021, the Champagne region experienced extreme  
weather issues.

First, an unprecedented heatwave in March burned vines. Then, 
frost came in and froze the vines.

In June and July, torrential rains created mildew on many 
remaining plants. As a result, many vineyards lost more 
than half of their total vines. All of it adds up to this year’s 
harvest being the smallest in decades.

“In Champagne, you have 34,000 hectares for roughly 
16,000 producers and around 4,000 labels,” says Alamanos. 

“We are seeing a domino effect with the great houses being 
affected first, then the less renowned ones.”
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Highlights from HIMSS22

Prominent themes
One of the best parts of any HIMSS conference is the unique 
learning opportunities and industry lessons we bring home with 
us. This year, certain themes were particularly popular amongst the 
many conversations had over the course of the week.

Disparities in health equity

To kick off the week, the opening keynote drove home some 
important messages regarding the current state of health equity. 
The industry as a whole learned some hard lessons during the 
pandemic, which emphasized already existing disparities in 

Dimensional Insight had the pleasure of attending the HIMSS22 
conference in Orlando, Florida. Like many businesses, we were 
excited to finally reconnect with our peers in-person and come 
together to learn about new trends, challenges, and opportunities 
facing the healthcare industry. Here are some of the biggest 
takeaways from this year’s conference.

Trevor Branch

Marketing Writer

LinkedIn

patient care. Now, clinicians and executives alike 
are searching for new strategies in utilizing IT to 
advance patient outcomes. Organizations across the 

industry landscape are realizing that it’s not 
data that creates health inequity, but people. 
Increased attention has to be paid towards 
how physicians can make the most of their 
data, as data is meaningless if it’s not being 
implemented in clinical flows and used to 
actually drive patient outcomes.

But the challenges don’t end with the 
physician either. With the continuing  
evolution of automation and AI, organizations 
have to be aware of and address algorithmic 
bias. The recent mass-adoption of telehealth  
means IT teams have to work towards 
overcoming language barriers and 
understanding how social determinants 
of health may be affecting their patients. 
Accountability is crucial in closing some of  
the existing gaps in health equity.
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Recognition for our frontline workers

Effective data governance was one of the 
industry’s biggest weapons in fighting the 
pandemic, but now, hospitals have to learn how 
to balance giving physicians the information they 
need while also being sure not to overwhelm 
them. This entails finding the signal in the noise 
and keeping workflows streamlined. This past 
year was brutal for frontline staff, and we don’t 
need to exacerbate it with inefficient technology.

Furthermore, the unforgiving schedules 
necessitated by the pandemic also demonstrated 
that money isn’t everything—staff need better 
working conditions and recognition for their 
hard labor. Physicians and nurses don’t always 
acknowledge their weaknesses or seek resources 
for their mental health. Excessive workloads, 
coupled with guilt from feelings of inadequacy in 
patient care, have exhausted staff who then have 
to go home to their families and other personal 
responsibilities. Hospitals have to recognize their 
staff for the work that they do and ask what 
they need to do to take care of their workforce. 
Employees need their voice heard.

Concerns in cybersecurity

Healthcare cybersecurity is becoming more and more 
vulnerable, with intrusion threats and ransomware 
attacks increasing every year. Cybersecurity isn’t just 
about data breaches and privacy anymore—it can be 
dangerous and poses a serious threat to patient health, 
such as by shutting down EHRs necessary for making 
important decisions. Advances in technology have also 
provided criminals with the tools required for increasingly 
creative attacks.

Thankfully, folks in charge don’t seem overburdened or 
intimidated by the looming threat. If hospitals have the 
resources, the skills, the staff, and are willing to put in 
the work, these problems can be addressed and prepared 
for. Encouraging staff to be more forthcoming about 
patient safety issues can add transparency and help 
people understand why and how these problems occur.

As a general rule, hospitals have to understand that 
cybersecurity attacks are a matter of when, not if.
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Adapting to a post-pandemic world
COVID-19 has been the largest healthcare disruption 
in over 50 years, and the industry was forced to learn 
some hard lessons about its greatest strengths and 
weaknesses. That said, the pandemic also provided 
a unique catalyst for change and allowed many 
businesses to advance in new and exciting ways.

The importance of data-sharing in the age of COVID-19 
shed a spotlight on some of the gaps in interoperability 
and encouraged businesses to address long-standing 
issues in the healthcare industry. Many organizations 
now understand the need for an ecosystem that 
enables seamless data sharing, especially in 
preparation for a potential future crisis like this past 
one.

We also saw many new companies in the exhibit hall 
that weren’t there a couple years ago, motivated by 
the call to help in the fight against COVID-19. More 
and more innovative tools are emerging as businesses 
work to streamline data sharing and give patients 
access to their own data. Companies everywhere 
set aside typical corporate ground rules to facilitate 
better collaboration and focus on taking care of their 
community.

Dimensional Insight at HIMSS22
With the HIMSS22 conference back to in-person, 
Dimensional Insight was excited to return to the 
exhibit hall with a new booth and new technology. 
Our team had the pleasure of connecting with both old 
and new friends, all while learning about the biggest 
trends in healthcare technology.

At this year’s conference, Dimensional Insight took 
the opportunity to demonstrate new self-service and 
customization features that give users more agency 
in how, where, and what information is presented to 
them. Staff from executives to clinicians alike can tailor 
their dashboards and reports to their own specific 
needs, enabling them to find the answers they need. 
To learn more about our technology, you can read up 
on Diver Platform here.

With the shadow of COVID-19 looming over HIMSS21, 
we were thrilled to see how enthusiastic and optimistic 
everybody was at this year’s show. From what we’ve 
observed, there’s lots of good work being done, and 
we’re excited to see where it takes us. We can’t wait 
to reconnect with you all again next year and look 
forward to returning at HIMSS23.
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Your Next Electricity Bill Might Be Shocking

Inflation is causing a cost increase in 
everything from groceries to gas, and if you 
haven’t already experienced it, the next 
bill to increase will likely be electricity.

In metropolises like New York City, lawmakers 
and utilities are at odds over who is to 
blame for rising costs. Is it the supply chain? 
Inflation? Renewable investments?

It’s not just New York; electricity prices skyrocketed 
50% in Texas. The data shows rising costs across 
the country, and customers aren’t happy.

by Meredith Galante,
Contributing Writer

Consumers fed up with prices
In New York City, Andrea Lewis’ electricity bill more than 
tripled in one month. Her bill cost $163.73 in December 
and inflated to $512.07 by the end of January, according to 
THE CITY.

That $512 bill heats and powers a 1-bedroom apartment 
in Brooklyn. Lewis did use more electricity from December 
to January because of the colder temperatures—but only 
about double. So a bill costing three times more didn’t add 
up to her.

According to THE CITY, the delivery charge on Lewis’ bill 
went up about a penny per kilowatt-hour of energy use 
in January compared to December. Still, the supply charge 
increased threefold, from 6.6 cents per kilowatt-hour to 
19.6 cents.

These problems aren’t exclusive to New York.

“When the prices changed, they didn’t change a little bit. 
Like literally a 25% difference than what they were six 
months ago,” PK Kiely, who lives in western Massachusetts, 
told 22 News. “It can be ridiculous.”

13

https://www.thecity.nyc/2022/2/9/22925345/surging-con-ed-bills-leave-new-yorkers-with-electric-burns
https://www.wwlp.com/news/local-news/hampden-county/inflation-increasing-cost-of-groceries-utilities/


Whose fault are the rising electricity costs?
In New York, Con Edison doesn’t generate its own power. 
Instead, it buys energy from suppliers and delivers that power 
to consumers. As a result, the cost of power fluctuates, and 
Con Edison doesn’t set that price.

“Energy prices are volatile and can be affected by factors 
such as weather, demand, and economic trends,” Con Ed 
spokesperson Jamie McShane told THE CITY.

Con Edison did recently raise delivery prices, but by law, they 
can’t generate a profit from consumers.

“Neither the state nor the federal government sets commodity 
[supply] wholesale energy prices; that is a function of the 
global marketplace,” Public Service Commission spokesperson 
James Denn wrote in an email to THE CITY.

One factor the state and Con Edison must deal with is how 
to respond to climate-friendly policies that require energy 
providers to supply a certain amount of clean energy to 
consumers, but do so in a way that doesn’t make the 
consumers solely responsible for the rising costs.

Global factors, such as the Russian invasion of Ukraine and 
the sanctions placed on Russia as a result, are also increasing 
the price of oil, which hurts many energy providers.

How data can help utility companies and 
consumers
For unhappy consumers, looking at the data of usage, 
kilowatt-hour rate, and delivery charge, and then 
comparing it to the previous bill can help make sense 
of why a bill might be more. Then customers can assess 
where they might be using power extraneously, with 
devices being charged overnight unnecessarily, for 
example, or leaving lights on.

For utility companies, when delivery charges are 
increased, sending notices to customers about how this 
can affect their bill ahead of time can help temper some 
issues and reduce the rage of high bills.

When the cost of energy goes up, posting a notice on your 
website with transparent pricing can also help.
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Upcoming Events

New England HIMSS 2022 Annual Spring 
Conference
Norwood, MA | May 12, 8:00am, EDT– 8:00pm, EDT 
Booth #13

2022 MUSE Inspire Conference
Dallas, TX | May 15–19, 2022 
Booth #316

NABCA 85th Annual Conference
Phoenix, AZ | May 23–26 
Booth #25
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Learn  more

Learn  more

Learn  more
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