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 In a recent study, Aberdeen surveyed 560 organizations with varying degrees of self-service maturity in 
their Business Intelligence (BI) deployments. Aberdeen defined three levels of self-service maturity: low 
(<20% of users), moderate (21% - 60% of users), and high (61%-100% of users). Self-service, implemented 
with the proper structure, fosters a larger, more active user base that will make better decisions and 
disseminate insight across all lines of business.  Organizations wondering why and how to make users 
more independent should consider the following: 

 

☐ 

Self-service analytics can be found in all kinds of organizations. Over a third of all 
organizations offer self-service capabilities to fewer than 20% of their users. Still, self-
service capabilities continue to be implemented across all company sizes and 
industries, with 29% of all organizations reporting high levels of self-service. SMEs are 
leading the way in empowering a large percentage of their user base with analytical 
independence.   

☐ 

Higher levels of self-service correlate with data governance, analytical 
education, and the cloud. With great freedom comes great responsibility. High self-
service organizations are more likely to have established policies and tools for data 
governance and to find employees with strong analytical knowledge for non-
technical roles. Cloud deployments are still the minority, but high self-service 
organizations are leading the trend.  

☐ 

Self-service enables a larger base of active users. High self-service organizations 
are able to offer access to BI tools to 65% of employees who have expressed a need or 
desire for them. Self-service users require fewer IT resources to onboard and support. 
These users are also more active and engage BI tools more frequently. 

☐ 

Self-service helps build user trust in data, but ease-of-use is a target area for 
improvement. High-self service organizations have improved user trust over the past 
year as users directly engage data for both preparation and analysis. User experience 
is a target area for improvement as more than half of users are not satisfied with the 
ease-of-use of their tools. For self-service to work, users must trust the data 
supporting their analysis and be able to quickly and easily engage tools to answer 
questions as they arise.  

 

 Read the full report: The Landscape of Self-Service Analytics 

 

4 FINDINGS FROM SURVEYING THE 
LANDSCAPE OF SELF-SERVICE ANALYTICS 
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